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S T R A T E G Y   /   C A M P A I G N S

Class S1 Best Overall IC Strategy

Canela New look, same you the Netherlands

Crédit Agricole Italia FrEExUP Internal Communication Plan Italy

KBC Bank & Insurance From 'Shut Up' to 'Speak Up' Belgium

Ljubljanske mlekarne Milky is happy: Celebrating 70 Years of Ljubljanske mlekarne Slovenia

Softswiss Engagement Survey Promo Campaign Malta

Class S2 Best Change IC Strategy

Crédit Agricole Italia PROJECT 365 - Change, 365 days a year Italy

Fondazione LINKS Intergenerational Project - BASI, non BIAS Italy

Angelini Technologies - Fameccanica Step by Step: Turning Ambition 2030 into Action Italy

Forty1 Capgemini DAILY UK

Forty1 Roche UK – Turning Ambition into Everyday Behaviours UK

Class S3 Best Multidisciplinary Strategy

Sant Joan de Déu Childrens Hospital Making our culture visible Spain

Crédit Agricole Italia "Voci che Contano" - A podcast series on respect Italy

STMicroelectronics Ethics Day 2026 - Building Trust Together Switzerland

C H A N N E L S

Class C1 Best internal magazine/newspaper

SNCB PRO'S - Internal magazine SNCB Belgium

JaJa KBC BLUzinestories Belgium

Class C2 Best Digital Platform

Unipol futUra forU – The Group Digital Workplace Italy

SOFTSWISS WINSTYLE Engagement Platform Malta

Class C3 Best IC Audiovisual production

Crédit Agricole Italia CAffettino Italy

Unipol U come Unipol – Persone: saper fare, saper innovare (Season 2) Italy

SNCB SNCB: 100 Years in Motion Belgium

Class C4 Best IC Event

DHL eCommerce Your questions. Your townhall.  Building belonging  Belgium

Crédit Agricole Italia Convention Agire per Crescere - Acting To Grow Italy


